
 

 

 

QUESTIONS TO ASK YOURSELF BEFORE SUBMITTING A 

GOING GLOBAL PROPOSAL 

• Have you focused on the bigger picture? What is the global issue which you are addressing? Only 

promoting your institution or a particular aspect of an issue will not score as highly.  

• Is the proposal globally relevant so that a global audience can understand and engage with it? 

• Is the proposal directly relevant to this year’s conference theme ‘Global connections, local impact: 

Creating 21st century skills, knowledge and impact for society-wide good’? 

• Has the issue previously been discussed at Going Global? If so, what makes your proposal different 

and new?  

• Can people learn something from the proposal? Try to focus more on the learning points rather than 

describing the initiative, action or issue at hand.  

• Can people debate the issue or is everyone already in agreement? Proposals which talk generally 

about the benefits on internationalisation (which most of the audience are generally supporters of) are 

less likely to be successful compared to ones which present differing viewpoints or solutions to issues. 

• If submitting a session proposal, does it bring together different viewpoints from around the world and 

is it diverse in terms of gender, different sectors and/or industries?  

 


